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Disclaimer
This presentation contains statements that constitute forward looking statements in its general meaning and within the meaning 
of the United States Private Securities Litigation Reform Act of 1995. These statements appear in a number of places in this 
document and include statements regarding the intent, belief or current expectations of the customer base, estimates regarding 
future growth in the different business lines and the global business, market share, financial results and other aspects of the 
activity and situation relating to the Company. The forward-looking statements in this document can be identified, in some 
instances, by the use of words such as "expects", "anticipates", "intends", "believes", and similar language or the negative thereof 
or by forward-looking nature of discussions of strategy, plans or intentions.

Although Telefónica believes that these statements are based on reasonable assumptions, such forward-looking statements, by 
their nature, are not guarantees of future performance and involve risks and uncertainties and actual results may differ materially 
from those in the forward looking statements as a result of various factors, most of which are difficult to predict and are generally 
beyond Telefónica’s control.

Analysts and investors are cautioned not to place undue reliance on those forward looking statements which speak only as of the 
date of this presentation. Telefónica undertakes no obligation to release publicly the results of any revisions to these forward 
looking statements which may be made to reflect events and circumstances after the date of this presentation, including, without
limitation, changes in Telefónica´s business or acquisition strategy or to reflect the occurrence of unanticipated events. Analysts 
and investors are encouraged to consult the Company's Annual Report as well as periodic filings filed with the relevant Securities 
Markets Regulators, and in particular with the Spanish Market Regulator. 

The financial information contained in this document has been prepared under International Financial Reporting Standards (IFRS).
Part of this financial information is un-audited and, therefore, is subject to potential  future modifications. Telefónica may present 
financial information herein that is not prepared in accordance with IFRS. This non-GAAP financial information should be 
considered in addition to, but not as a substitute for, financial information prepared in accordance with IFRS. Telefónica has 
included such non-GAAP financial information because Telefónica's management uses such financial information as part of its 
internal reporting and planning process and to evaluate Telefónica's performance. Accordingly, Telefónica believes that investors 
may find such information useful. However, such non-GAAP financial information is not prepared in accordance with IFRS or any 
other generally accepted accounting principles, and such non-GAAP financial information, as defined and calculated by us, may be 
different from similarly-titled financial information used by other companies. Investors are cautioned not to place undue reliance 
on such non-GAAP financial information. 



Telefónica O2 Europe: maintaining momentum and positioned to exploit 
opportunities as an integrated operator

Revenues1

(€ in millions)

9M06

9,434 10,776

9M07

+14.2%

9M06

2,8552,798

9M07

+2.0%

OIBDA1

(€ in millions)

9M06

29.7%
26.5%

9M07

-3.2 p.p.

OIBDA Margin1

(%)

UK: managing growth / margin balance

Germany: segmented approach to capture growth in mobile and fixed BB market

Czech Republic: maintaining top line growth

(1) 9M07 corresponds to the January-September period and excludes Airwave capital gain. 9M06 corresponds to the February-September period



O2 UK: managing growth / margin balance 

(1) On a comparable basis (January-September for both 9M06 and 9M07)
(2) Quarterly Monthly Average

New business opportunities:

iPhone

O2 Broadband

MoU2: +10.3% y-o-y to 193 minutes

Data ARPU2:+4.2% y-o-y to 7.5 £ (non-SMS data +20.6%)

Mobile customer growth 
(y-o-y)

Contract

+7.4%

+3.2%

17.9M

Total

36.5% of base 
(+1.4 p.p.)

6.5M

1.7

1.9

Q3 06 Q3 07

-0.2 p.p

Contract churn
(%)

3,393
3,738

9M06 9M07

Revenues 
(Organic1, £ in millions)

+10.2%

Ex €14.8 m restructuring charge

OIBDA margin
(Organic1)

24.3

23.1

Q3 06 Q3 07

+5.2%

ARPU
(in £)

24.8%24.0%

Q1 07 H1 07

25.2%

9M07

25.7%

26.0%
%
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A Win for Customers
3 products in 1
– A Revolutionary Mobile Phone
– The best iPod
– The real internet

Three postpay tariffs with unlimited data
Turning customers into fans

A Win for O2
Network exclusivity

Attracts high value customers in key target segments

No subsidy

A market leading mobile data proposition

Delivers customer growth and loyalty

iPhone launched 9th November…
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O2 broadband launched 15th October…

> 1 million customers by 2010E

CapEx <£100m 2007E – 2010E

Targeting:

Wholesale

Network sharing

Further opportunities

Traffic management, QoS

Femtocells



O2 Germany: segmented approach to capture growth in mobile 
and fixed BB market

Note:O2 Germany consolidates Telefónica Deutschland
(1) On a comparable basis (January-September for both 9M06 and 9M07)
(2) Quarterly Monthly Average

Mobile customer growth 
(y-o-y)

+13.3%
+15.6%+14.5%

12.2M

Total ContractPre-pay

49.2% of base

Revenues 
(Organic1, € in millions)

374

159

Q1 Q2

Mobile Net additions
(in thousands)

2,680 2,612-2.5%

9M06 9M07

OIBDA margin

15.2%

19.1%

Q1 07 H1 07

20.9%

9M07

17.5%

21.1%

610

Q3

-3.0% -2.9%

-1.8%

Revenue growth
(y-o-y)

Q1 07 Q2 07 Q3 07

ULL lines
(in thousands)

473

75

6x

Q3 07Q3 06

330

236
293

2007

2006

Ex €96.5 m restructuring charge%
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Genion S/M/L customers…

Genion (S/M/L) 
minutes of use development 

+40 %

(min)

Genion S/M/L

Genion

Genion (S/M/L) 
ARPU development 

+10 %

Genion S/M/L

Genion

(€)

200

250

300

350

400

450

Dec-06

500

600

650

550

Mar-07 Jul-07
30

35

40

45

50

55

65

70

60

Dec-06 Mar-07 Jul-07

Genion S/M/L 
Customer Base development 

(000)

1,000

1,600

1,800

1,200

1,400

800

600

400

0

200

Dec-06 Mar-07 Jun-07 Sept-07
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No contract, No basic fee, No minimum spend 

Easy payment via direct debit

Full cost control

Money-back guarantee on your credit!

FONIC launched 3rd September…

9.9 cents per minute / SMS

Sim card 9.99 Euro

Available online (www.fonic.de)

Over 2,700 Lidl stores
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Strong wholesale partnerships will support Germany´s growth story 

Own discount brand launched 

Distribution via online and Lidl (+2,700 
stores)

FONIC - 2nd brand

Tchibo gross adds growth accelerated

1.1 million customers end of Q3

Further expand 
retailer business   

Primary ULL provider of all major 
alternative ISPs

AOL/Alice launched 

First products with freenet launched

United Internet ULL

Leverage wholesale 
models 

(fixed & mobile)



T.O2 Czech Republic: Healthy growth based on solid 
fundamentals

Fixed Telephony Access
(Quarterly net adds, in thousands)

Mobile Contract customers
(in million, y-o-y)

Operating revenues
(CZK in billions)

9M06 9M07

45.3

46.8+3.3%

OIBDA margin

45.8%

48.9%

9M06 9M07

- 3.1 p. p.

-2 p.p. due to
Slovakia

Fixed line losses contention trend

Focus on bundling and value 
proposition to defend access base

Contract customers up 21.3% y-o-y

Improving customer mix (43.5% of 
base on contract vs. 37.4% in Sep-06)

Q3 07 Data ARPU up 4.6% y-o-y driven 
by CDMA and UMTS (Full availability of 
data connection on all O2 networks)

-114
-72-81

Q1 07 Q2 07 Q3 07

Retail Internet BB connections
and Pay TV clients 

(in thousands, y-o-y)

3 53

484
364

Sep-06 Sep-07

Retail BB connections
Pay TV clients

+32.9%

2.21.8

Sep-06 Sep-07

+21.3%

Fostering growth on BB & TV 
adoption

Improved BB portfolio via speed 
upgrades and bundles (O2 Duo and 
O2 Trio)

Content proposition enhancement



O2 Ireland

Q3 total revenue 4.3%

– Mobile service revenue 7%

Margin 35.2%

Customer base 2% to 1.632 million

– 21,000 net adds on postpay

ARPU €47.0 4% year on year

– Data ARPU €11.6 17% year on year

MoU 4% to 250 minutes

Mobile broadband launch

14,000 customers

– Speeds up to 3.6Mbps - a viable alternative to fixed broadband in the home

– O2 contract customers get €10 discount (€30 per month, all others €40)

Highlights – Q3 Results
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Summary

Telefónica O2 Europe growth has exceeded that of our combined local 
markets

We see continued growth ahead, despite challenging markets, building 
on our strong position

UK continues its momentum, iPhone and broadband offer new growth 
opportunities

We see a clear path back to growth in Germany, as an integrated 
operator with a segmented approach

We are making real improvements on efficiency and leveraging the scale 
of the Telefónica Group

A winning mindset
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