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hat Telefonica Interna-

cional’s activity in foreign

markets was reinforced

during 1994 could be seen
by the fact that, at year-end, the
holding companies had consolidated
their business, new markets such as
those of Peru and Columbia were be-
ing opened up, and new business ven-
tures, particularly multimedia and ca-
ble TV, were launched.

At the end of 1994, the holding
companies in carrying out their pro-
grams had more than achieved the
aims they had set themselves in terms
of service expansion and quality, with
over a million telephone lines in-
stalled during the year.
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At year-end Telefonica Interna-
cional’s holding companies managed
over 7.3 million lines in service, rep-
resenting a 58% growth since making
the investment. Of this total, 300,000
were cellular mobile telephony clients
and 50,000 cable TV.

As for the opening up of new mar-
kets, the main area of interest contin-
ued to be the Latin American sector.
In February 1994 Telefénica Interna-
cional bid successfully for the con-
tract arising out of the privatization
of the Peruvian operators CPT and
Entel-Perd, thus moving into one of
the markets with the greatest growth
potential in the region. Since then the
installation program has expanded
considerably, with 180,168 lines in-
stalled at year-end, 45% more than
the figure agreed in the contract.
Telefonica Internacional also moved
into the Colombian market as part of
the Cocelco consortium, which was
awarded a license for operating cellu-
lar mobile telephony in the fastest
growing region of Colombia, the cof-
fee-producing area which includes
the cities of Cali and Medellin. In the
following months, Cocelco reached
nearly 20,000 clients, with a market
share of 65%.
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As regards the consolidation of
markets in which Telefénica Interna-
cional was already active, the Chilean
company CTC's move into the do-
mestic and international long distance
market through its affiliate CTC Mun-
do should be noted. Also significant

was CTC’s acquisition of 80% of In-
tercom, a Chilean cable television op-
erator which had almost 50,000
clients at year-end.

In August 1994, the holding in Tele-
fonica Argentina was increased to
22% through the exchange of 20% of
Entel-Chile for a 4.33% share in
COINTEL. In the Puerto Rican mar-
ket, the Federal Communications
Commission (FCC) authorized TLD
to open direct routes with the Ba-
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hamas and Holland and to participate
in the Americas | and Columbus Il un-
derwater cable projects.

Telefénica Internacional’s presence
in the North American market was
strengthened by the capital increase
carried out by Infonet, the holding in-
creasing to 7.74%.

Regarding European investments,
Telefonica Romania expanded its cel-
lular market to new areas such as
Constanza and Brasov. In Portugal,
Contactel doubled its 1993 total of
radiopaging clients.
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