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 Hoppe (1989) 



 

 

3 

  

    

                                                           
3
 See Coase (1959) 
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 For a more detailed account of how the value of resources is 

derived from the value of end goods, see section “Value 
allocation in the unregulated chain value“ in Telefónica’s 
Regulatory Economics Brief 14-01, available in 
http://www.telefonica.com/en/about_telefonica/pdf/Regulat
ory_Economics_brief_1.pdf For a more rigorous description, 
see Böhm-Bawerk (1891). 
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 For example, Google analyzes the content of the emails in 

Gmail for several purposes. See 

https://www.google.com/intl/en/policies/terms/  
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 This possibility has already been recognized by the Courts. 

See ECJ, 11 September 2014, C-291/13, accepting that 

remuneration must not necessarily be provided by the 

recipient of the service himself but can also be provided by 

“income generated by advertisement posted on a website”. 
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